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Introduction 
Morningstar’s proprietary global geographic segment data methodology outlines our collection and 

  calculation principles to provide our clients with high-quality data, which they can use to determine the 
Contents 
1  Introduction 
2  Universe, Reports, and Data Points 
7  Process Overview 
9  Country-Region Segment Taxonomy 
12 Collecting As Reported Data 
14 Calculating Standardizing Country-Level 
Data 
23 Special Situations 
27 Final Product & Production Process 
30 Appendix A 
31 Appendix B 
32 Appendix C 

 

 
Important Disclosure 
The conduct of Morningstar’s analysts is governed 
by Code of Ethics/Code of Conduct Policy, Personal 
Security Trading Policy (or an equivalent of), 
and Investment Research Policy. For information 
regarding conflicts of interest, please visit: 
http://global.morningstar.com/equitydisclosures 

economic exposure of a company to various geographical locations. This data can then be rolled up at a 
portfolio level to determine the economic exposure of a portfolio to various geographical locations. 

 
IFRS 8 Operating Segments requires companies to disclose material financial information about their 
operating segments – according to their products and services, major customers, and geographical 
areas in which they operate. Management exercises discretion in identifying the company’s reportable 
segments and are required to ensure at least 75% of their total revenues are identified from the 
reportable segments. 

 
The differences in company disclosures create inherent challenges in collecting and standardizing 
this data for meaningful analysis. Morningstar’s goal for this data set therefore is to consistently 
provide country-level geographic segment data that can be used to calculate a company's or 
portfolio’s economic exposure to different geographic regions. 

 
This document will detail the following— 

 
i. Universe, financial reports, and data points collected for geographic segment data; 

  ii. Overview of our collection process and frequency; 
iii. Country-region segment taxonomy used to facilitate collection and downstream calculations; 
iv. General principles in collecting geographic segment data as reported, accounting for variations 
in reporting by companies; 
v. Calculation methodology for calculating country-level data when it is not reported; 
vi. How special situations are handled. 

http://global.morningstar.com/equitydisclosures
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Universe, Reports, and Data Points 

 
 
 
 

 
Morningstar provides geographic segment data only for a selected universe, financial reports, and set of 
data points. 

 
Coverage and History 
Morningstar has stratified coverage as follows— 

× The United States of America, Canada, United Kingdom, Australia, and New Zealand – all companies in 
the key exchanges for these markets, from 2008 onwards. 

× All other markets represented in the Morningstar Global Indexes – companies with market capitalization 
greater than or equal to USD 100 million, from 2015 onwards. For a list of markets, see Appendix A. 

 
Financial Reports 
Morningstar collects geographic segment data only from companies’ annual reports, with the exception 
of Australia and New Zealand, where data is also collected from semiannual and preliminary reports. 

 
As Reported Data Points and Definitions 
There are two major categories of data points – As Reported data points (discussed here) and 
Standardized data points (next section). 

 
As Reported data points are segmented data that Morningstar collects directly from the company and 
are made available in the ‘As Reported’ Geographic Segment data view. All collected values appear 
exactly as reported by the company. The descriptions of the data points as reported by the company are 
collected as well. 

 
The As Reported data collected is also assigned to Standardized Morningstar data points that adhere to 
Morningstar data point definitions and may differ from that of the company. 

 
If a data point is not reported by the company, it will not be collected but may be calculated according to 
the stipulated inputs. 

 
Unless otherwise specified, the following As Reported data points apply to all companies. 
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i. Business Revenue—the external sales of goods and services from the company’s business activities 
that are directly attributable or reasonably allocable to a segment. 

 
For Industrial companies, this includes business revenues and other revenues that are included in the 
Total Revenue line of the Income Statement. 

 
For Insurance companies, this either represents the total revenue or types of income like fees & 
commissions and investment income, other than premium revenue, which is captured in another 
specific As Reported data point listed below. 

 
For Banks, this either represents the total revenue, net interest income plus noninterest income or other 
miscellaneous types of revenue. For example, some banks may report segmented revenue as Operating 
Income. 

 
Exhibit 1 UBS AG, Annual Report ended Dec. 31, 2015 

 

 

Source: Morningstar. 

ii. Net Interest Income – interest income less interest expense for banks that is directly attributable or 
reasonably allocable to a segment. This is also used to collect gross interest income if that is the only 
item reported. 

 
When banks report geographic segment data only according to net interest income and not total 
business revenue, Morningstar collects this data point as reported. 

 
iii. Noninterest Income – the total amount of non-interest-related income earned by banks that is directly 
attributable or reasonably allocable to a segment. This may include fees and commissions, premium 
income, trading income, and all other types of revenue not related to interest. 

 
iv. Net Premiums Earned – the amount of total premiums collected by an insurance company over a 
period that have been earned based on the ratio of the time passed on the policies to their effective life 
that can be directly attributable or reasonably allocable to a segment. Should both premiums and total 
business revenue breakdowns be reported, we will collect total business revenue as the top priority and 
not collect premiums. 
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Exhibit 2 MetLife Inc. Annual Report ended Dec. 31, 2016 
 

 
 
Source: Morningstar. 

v. Operating Income – the operating profit (operating revenue minus operating expenses) 
directly attributable or reasonably allocable to a segment. 

 
vi. Net Income – the profit after tax (operating income minus net nonoperating expenses and income 
taxes) directly attributable or reasonably allocable to a segment. 

 
vii. Pretax Profit – the profit before tax (operating income minus net nonoperating expenses) directly 
attributable or reasonably allocable to a segment. This data point is supported for the UK only. 

 
viii. Total Assets – the total operating assets that are directly attributable or reasonably allocable to a 
segment. 

 
ix. Noncurrent Assets – the long-term assets that are directly attributable or reasonably allocable to a 
segment. 

 
Exhibit 3 United Parcel Service 10-K ended Dec. 31, 2016 
 

 
 
Source: Morningstar. 
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Standardized Data Points and Definitions 
Based on the As Reported data points collected, Morningstar generates the following Standardized data 
points for the country segments view for Annual data. 

 
× Total Revenue—the total sales of goods and services from the company’s business activities that is 

reasonably allocable to a segment. The sum of all the segment revenues reported by the company and 
collected as any of the As Reported data points described in the previous section. 

 
Morningstar’s goal is to provide Geographic segment revenue (business revenue and/or premiums 
earned/written) data for every company in the stipulated universe, even if the company does not 
“overtly” report geographic segment data. Morningstar seeks to provide the Revenue data point as 
frequently as possible because it has been deemed the most critical geographic data point. The only 
exception is when the company explicitly states that it is not generating any revenues from its 
operations. In this case, only the Total Assets value is provided. 

 
× When the sum of all the As Reported segment revenues (Business Revenue + Net Interest 

Income + Noninterest Income + Gross Premiums Earned/Written) matches Total Revenues 
on the income statement, Morningstar allocates the reported segmented revenues to the 
tagged countries, as outlined later in the section on “Calculating Standardized Country-Level 
Data.” 

× When the sum of all the As Reported segment revenues (Business Revenue + Net Interest 
Income + Noninterest Income + Gross Premiums Earned/Written) does not match Total 
Revenues on the income statement, Morningstar allocates the Total Revenue for each 
segment using the As Reported data as a proxy. See Step 1, Section C in “Calculating 
Standardized Country-Level Data" for an example. 

× Should the company mention that it operates only or primarily in one segment, or 
Morningstar concludes that the company operates only in one geographic segment, the 
business country along with total revenue will be collected as this company’s geographic 
segment. The exception is when there are no reported or 0 Revenues on the Income 
Statement; in that case, the total asset will be collected. 

 
× Total Assets—the operating assets that are reasonably allocable to a segment. The sum of all As 

Reported segment assets may or may not match the Total Assets reported on the Balance Sheet. This 
data point is generated if geographic segment assets are collected on the As Reported layer. 

 
× When the sum of all the As Reported segment assets match the value of Total Assets on the 

Balance Sheet, Morningstar allocates the reported asset segments to the tagged countries 
as outlined in the section on “Calculating Standardized Country-Level Data.” 

× When the sum of all the As Reported segment assets does not match the value of Total 
Assets on the Balance Sheet, Morningstar allocates the Total Assets for each segment using 
the reported data as a proxy. See Step 1, Section C in “Calculating Standardized Country- 
Level Data" for an example. 
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× Operating Income – the operating profit (operating revenue minus operating expenses) directly 

attributable or reasonably allocable to a segment. This data point is generated only if segmented 
Operating Income exists on the As Reported layer. 

 
× Net Income – the profit after tax (operating income minus net nonoperating expenses and income taxes) 

directly attributable or reasonably allocable to a segment. This data point is generated only if segmented 
Net Income exists on the As Reported layer. 
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Process Overview 

 
 
 
 
 

The following diagram provides an overview of our collection process. 
 

Exhibit 4 

 
Raw data input Collection Platform Production Production Output Products 

 

 

QA checks prior to raw QA checks on collected data QA checks on calculated QA checks 
data for Accuracy, Completeness & Timeliness data 

Periodic Data Audits Periodic Data Audits 

for products 

 
 

 
 

Source: Morningstar. 

 
A few highlights to note – 

 
× Morningstar attempts to source geographic-segment-related information from the entire financial report. 

This includes the Notes to the Financial Statements, Management Discussion and Analysis, charts, 
graphs, and so on. This helps to provide more clarity when a company does not report any segmented 
information or reports ambiguous segments such as “domestic” and “foreign.” 

× Morningstar maps the As Reported segment names to our country-region segment taxonomy. For more 
details, refer to the next section. 
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× Morningstar provides all As Reported geographic segment information collected. Additionally, 

Morningstar also calculates country-level segment information if it is not reported. See the section on 
“Calculating Standardized Country-Level Data.” 

× Quality is built into the process every step of the way. There are quality checks during collection and 
production, and there are regular measurements and periodic audits to track the quality of the data. 
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Country-Region Segment Taxonomy 

 
 
 
 
 

In order to facilitate collection and downstream calculations, Morningstar has designed a country-region 
taxonomy for analyst use. See Appendix B. 

 
The taxonomy allows the analyst to select and tag the appropriate countries represented in each 
segment. This in turn facilitates downstream calculations at the country level when the company reports 
a region or combination of countries in a segment. 

 
Tagging to the Taxonomy 
Analysts use as much information within the Financial Report as possible to tag the segments 
appropriately. 

 
Creating Expressions Using the Taxonomy 
The taxonomy allows analysts to exercise flexibility in creating expressions that help to best represent a 
reported segment accurately when further disclosure is not available. 

 
Commonly Reported Items Within the Taxonomy 
The taxonomy includes commonly reported segments such as “Domestic,” “Rest of the World,” and 
“intercompany eliminations." These regularly used segment names take on default definitions within the 
taxonomy. 

 
× Rest of the World – All the other countries in the taxonomy, less what is reflected/reported in other 

segments. 
× Domestic/Local—Business Country. The collection/calculation system will automatically assign the 

specific country by reading the business country data point. 
× Intercompany/Intersegment/Corporate Eliminations – The value of the 

intercompany/intersegment/corporate eliminations are allocated to the reported segments, so as to 
derive the external revenue for each segment. This is used only when the intersegment eliminations 
cannot be directly attributed to a country/segment. 

× Foreign/Others – similar to Rest of the World. 
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Example – Apple, Inc., 10-Q ended June 27, 2015 
Creating Expressions using Country-Region Segment Taxonomy 

 
The highlighted note above the table (see screenshot below) contains material information about the 
countries represented within each of the reported segments. This allows the analyst to tag the more 
granular countries represented in the segment where possible and create expressions that best reflect 
the segment. 

 
Exhibit 5 
 

 
 
Source: Morningstar. 

The table below demonstrates how Morningstar would collect this data. 
 

Exhibit 6 

 
K 
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Notes: 
A – The segment value (revenue) in this case will be apportioned among all the countries within the 
tagged region in the Morningstar Taxonomy, according to our calculation methodology. For more details, 
see section on “Calculating Standardized Country-Level Data.” 
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Collecting As Reported Data 

 
 
 
 
 

This section outlines Morningstar’s general principles in collecting the reported geographic segment 
data from the financial reports. Data is only collected when geographic segment information is explicitly 
reported by the company. When geographic segment data is not explicitly disclosed by the company, 
certain assumptions are used to generate the data on the standardized layer. 

 
× Morningstar collects geographic segment revenue (business revenue, net interest income, noninterest 

income, premiums earned/written) data as reported by the company. 
× Should the company mention that it operates only or primarily in one segment and explicitly 

mentions the region/country of that segment, then Morningstar creates that segment, tags 
the country As Reported, and collects the revenue value from the Income Statement. 

 
× Morningstar collects geographic segment data whenever it is reported by the company, regardless of 

where it is reported, how it is reported (text, charts, tables), and how many segments exist. 
× Should the geographic segment data be reported in percentages, Morningstar converts the 

percentages into dollar value. 
× Should the geographic segment data be represented in charts, tables, or diagrams, 

Morningstar stores that data into a table that can be utilized within the system. 
× In some cases, Morningstar has to make assumptions about how to apportion the values 

when insufficient details are provided. 

 
× The most granular level of geographic segment data that Morningstar seeks is on the country level, and 

priority is given to tagging the most granular level possible. 
× Should the geographic segment data be reported on a level more granular than country (that 

is, cities, states, territories, provinces), Morningstar collects them as As Reported data and 
tags each city/state/territory/province to its country. 

× Should the company provide multiple geographic segment data presentations – for example, 
by regions and by countries – and they both add up to the same total, Morningstar chooses 
to update the country-level information and ignore the region breakouts. 

 
× Morningstar takes into account the company’s geographic segment disclosures over time to determine 

the best way to collect the geographic segment data. Because only annual data is collected, the prior 
year’s disclosures are surveyed to ensure that there are no major fluctuations unless the company has 
significantly changed its geographical exposure. 
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× Morningstar looks to ensure that the collected geographic segment totals match the corresponding 

financial statement items as frequently as possible. 

 
× Where the company provides multiple types of geographic segment disclosures, preference is always 

given to the ultimate source of the customers. Morningstar will collect breakdowns by billing location, or 
any other types of breakdowns as reported by the company, if the location of the customers is not 
provided. 

 
× Morningstar will not collect subtotals reported if the more granular breakdowns are collected and 

tagged. 

 
Morningstar has adopted the above principles to the best of its ability. Foreign language challenges 
might prohibit searching through the entire report thoroughly to find the relevant information. In these 
situations, predefined key words are used to pinpoint geographic segment information. Should no 
information be found, the total revenue is allocated to the “Domestic” segment. 
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Calculating Standardized Country-Level Data 

 
 
 
 
 

This section outlines how we will create the standardized product. 

 
Big Idea: The “Down Then Up” Approach 
In order to facilitate the “rolling up” of segmented data, Morningstar assigns all values provided down to 
the individual country level. In cases where the company provides all its segmented data at the country 
level, then no calculations are required. Morningstar can provide this information to downstream 
products (Index, Funds), who can then aggregate them however they see fit. If the company provides 
regional data (North America, Asia, and so on) though, Morningstar then splits the regions into 
individual countries. 

 
Step 1: Rationalization of Standardized Data Points 
Before taking any steps to allocate values, the system needs to rationalize the values across different 
country segments due to the variations in the ‘As Reported’ layer. The scope of standardization is only 
for the four standardized data points defined earlier. There are three key objectives in this step – i) to 
generate standardized data points, ii) to handle intersegment elimination, and iii) to ensure that the 
totals of all the segments for the standardized data points match that of the financial statements. 

 
× Standardized Data Points 

The system must first generate the following four standardized data points per segment based on the As 
Reported data points. 

 
× Total Revenue – to generate standardized Total Revenue, the system will 

× Sum all the As Reported segment revenues (Business Revenue + Net Interest 
Income + Noninterest Income + Gross Premiums Earned/Written). This may or 
may not match the company Total Revenues in the Income Statement. 

× If the segment totals match the Income Statement, use values as reported. If it 
does not, see section C below. 

× If there is no segmented data collected on the As Reported layer, (that is, the 
company operates only or primarily in one segment but did not explicitly 
mention which country or did not mention any information about geographic 
segments), the system will assign the Total Revenues of the company to the 
business country of the company. The exception is when there are no reported, 
0, or 
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negative Revenues in the Income Statement. In these cases, Standardized Total 
Revenue is not available. 

 
× Total Assets – to generate standardized Total Assets, 

× Take Total Assets value on the 'As Reported' layer 
× If Total Assets data point is not available, use Long Term Assets or any 

component of Assets reported by geographic segment as a proxy to generate 
Total Assets. See section C. 

 
× Operating Income – to generate standardized Operating Income, take Operating Income if it 

exists on the 'As Reported' layer. Otherwise, leave NULL. 

 
× Net Income – to generate standardized Net Income, take Net Income if it exists on the 'As 

Reported' layer. Otherwise, leave NULL. 

 
× Intersegment Elimination/Corporate Adjustments 

Companies often present their segmented data on a total sales basis including internal sales. They then 
reconcile to the total on the financial statements with an adjustment for “intersegment elimination.” In 
order to ensure segment totals match the financial statement values, Morningstar must incorporate this 
information into the standardized values. 

 
If the company reported the intersegment elimination line per country/region, data analysts collect the 
sales value net of the elimination. If the company reports intersegment elimination post 
countries/regions, the system will allocate that value on a proportionate basis to the countries/regions 
based on the percentage of sales. 

 
Using the following example: 

 
Exhibit 7 

Country Sales Percentage 
Argentina 100 77% 
Bolivia 20 15% 
Chile 10 8% 
Total Sales 130  

Intersegment Elimination -10  

Sales on Income Statement 120  

 
Source: Morningstar. 
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The intersegment elimination is allocated to each country based on the percentage of sales that the 
country represents: 

 

Exhibit 8 
 

Country Sales Percentage 
Argentina 100 77% 

Bolivia 20 15% 
Chile 10 8% 
Total Sales 130  

Intersegment Elimination - Total -10  

Intersegment Elimination - Argentina 
Portion 

-7.69 
 

Intersegment Elimination - Bolivia Portion -1.54  

Intersegment Elimination - Chile Portion -0.77  

 
Source: Morningstar. 

 
Then those allocations are added to the original totals to arrive at the standardized sales numbers: 

 
Exhibit 9 

 
Country Sales Percentage 
Argentina 92.31 77% 
Bolivia 18.46 15% 
Chile 9.23 8% 

Total Sales 120  

Source: Morningstar. 

 
Financial Statement Totals Do Not Match Segmented Totals 
Even after accounting for intersegment elimination, the totals for segmented data can differ from the 
values on the financial statements. This can occur as a result of companies using different accounting 
definitions for different sections of their reports. 

 
Example – a company only reports the breakdown for Long Term Assets. This is then used as a proxy to 
generate Total Assets for each segment. 
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Exhibit 10 
 

 
 

Exhibit 11 
 
 
 
 
 
 
 
 

 

 
Step 2: Region Taxonomy & Breakdown 
The objective for this step is to build the “cleanest” possible country breakdown when regions are used 
as geographic segments. 

 
For any region tagged by the analyst, Morningstar has taxonomy to determine which countries are 
assigned to that region. The taxonomy continues to grow as new regions are encountered (See Appendix 
B). 

 
Example: South America =<Argentina> + <Bolivia> + <Brazil> + <Chile> + <Colombia>+ <Ecuador> + 
<Guyana> + <Paraguay> + <Peru> + <Suriname> + <Uruguay> + <Venezuela> 
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Each region can then be deconstructed into its respective countries, which will replace the region in the 
Data Analyst’s formula. Morningstar uses the UN country list as the source of countries 
(http://www.un.org/en/members/). 

 
× Breaking down expressions built by analysts 

The Data Analyst built the following expression: <South America> - <Brazil> - <Ecuador> 

 
This turns into: 
<Argentina> + <Bolivia> + <Brazil> + <Chile> + <Colombia> + <Ecuador> + <Guyana> + <Paraguay> 
+ <Peru> + <Suriname> + <Uruguay> + <Venezuela> - <Brazil> - <Ecuador> 

 
This then simplifies into: 
<Argentina> + <Bolivia> + <Chile> + <Colombia> + <Guyana> + <Paraguay> + <Peru> + <Suriname> 
+ <Uruguay> + <Venezuela> 

 
× Removing tagged countries from regions 

The analyst maps the segment to the closest taxonomy item. In some cases, a country can be found to 
be its own segment and also part of another region segment under the Morningstar taxonomy. In these 
cases, the system must subtract tagged countries from any region to avoid double counting. The 
countries assigned by the system via the region breakout must not contain any countries that have been 
tagged by the analysts. 

 
In the below example, the italicized countries within the expression are automatically built by the 
calculation system. The system recognizes that within the taxonomy, Asia includes China, Hong Kong, 
Taiwan, India, and Japan. However, they are already included within the other segments. As such, they 
will have to be subtracted from the region to avoid double-counting. 

 
The system then breaks down any region segments into their respective countries according to the 
expressions built. 

http://www.un.org/en/members/
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Exhibit 12 Apple, 10-Q ended June 27, 2015 
 

 
As Reported Segment Name 

 
Mapped Morningstar Taxonomy 

Period Ending 
6/27/2015 

Net Sales   3M  
<North America> + 
< South America> 
<Europe> + <India> + 
<Middle East> + <Africa> 

Greater China <China> + <Hong Kong> + <Taiwan> 13,230 
Japan <Japan> 2,872 

<Australia> + <Asia> - <China> - <Hong Kong> 
- <Taiwan> - <Japan> - <India> 

Total Calculated Total 49,605 

 
Source: Morningstar. 

 
Similarly, in the example below, the system will recognize countries that have been tagged and will 
remove them when breaking down any regions. 
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Exhibit 13 AXA SA., Annual Report ended Dec. 31, 2014 
 

As Reported 
Segment Name 

Mapped M* 
Taxonomy 

 
12/31/2014 

 
Note 

Life & Savings 
France 

 
<France> 

 
180,364 

 

Life & Savings 
Japan 

 
<Japan> 

 
43,855 

 

…. 
Life & Savings 
Asia (excl. 
Japan) 

 
<Asia> - 
<Japan> 

 

 
13,162 

 
Asia broken out into countries that exclude 
Japan, as per expression built by analyst. 

 
Life & Savings 
Other Countries 

 

 
<Rest of World> 

 

 
4,704 

<World> - <Asia> - <France> - <Japan> ... 
Rest of the world broken out into countries 
not tagged in any of the segments 

Property & 
Casualty France 

 
<France> 

 
20,344 

 

… 
Property & 
Casualty Asia 

 
<Asia> 

 
1,593 

Asia broken out into countries that exclude 
Japan because it is used in another segment. 

Property & 
Casualty Other 
Countries 

 

 
< Rest of World > 

 

 
(224) 

<World> - <Asia> - <France> 
Rest of the world broken out into countries 
not tagged in any of the segments 

… 

 
Source: Morningstar. 

× Overlapping Regions 
It is also possible when assigning regions that some regions can overlap. For example, an analyst could 
tag one total as “Middle East” and another as “Asia.” In that situation, Iran would fall into both regions. 
Therefore, there needs to be back-end logic to prevent a country from receiving multiple allocations. The 
logic declares that the country is to be included in the region for which it would have the highest 
percentage allocation according to gross domestic product. 

 
Continuing with our example, this would be the Middle East because Iran would make up a larger 
percentage of the GDP for the Middle East region than for Asia. When the Asian value is allocated, Iran 
is excluded. 

 
Step 3: GDP Allocation per Segment 
When there is more than one country in a segment (in the form of a region or multiple countries), we 
will have to allocate the segment total to the individual countries. The allocation of the region total for 
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each segment out to the individual countries is done by using the latest GDP figures available from the 
World Bank and IMF. 

 
If one country’s GDP is unavailable for calculation in the current period, we will look back five years for a 
record; if it is still unavailable, we will assume the GDP value as 0. 

 
The GDP table is updated every July. For any fiscal year before July, the prior year’s GDP will be used. For 
any fiscal year after July, the current year’s GDP will be used. 

 
The latest GDP information is also available in Appendix C. 

 
The country GDPs are summed together, then each country's allocation percentage is derived by taking 
the country’s GDP divided by the total. Any countries with less than 1% allocation will be set to zero. 
Then the allocation will be recalculated for the remaining countries. 

 
 

Exhibit 14 First Allocation (South America, excluding Brazil & Ecuador) 
 

Country GDP Percentage 
Argentina 540,197,457,444 27% 
Bolivia 34,175,832,127 2% 
Chile 258,061,522,887 13% 
Columbia 377,739,622,866 19% 

Guyana 3,228,372,888 0% 
Paraguay 30,984,747,863 2% 
Peru 202,902,760,293 10% 
Suriname 5,298,787,879 0% 
Uruguay 57,471,277,325 3% 
Venezuela 509,964,084,931 25% 

 
Source: Morningstar. 

http://data.worldbank.org/indicator/NY.GDP.MKTP.CD
http://www.imf.org/external/pubs/ft/weo/2016/02/weodata/index.aspx


Page 22 of 33 Morningstar Global Geographic Segment Methodology | 26 November 2018 | See Important Disclosures at the end of this report. 
 

 
 
 
 
 

 

Exhibit 15 Final Allocation After Removing Countries With 1% or Less GDP % 

Country GDP Percentage 
Argentina 540,197,457,444 27% 
Bolivia 34,175,832,127 2% 
Chile 258,061,522,887 13% 
Columbia 377,739,622,866 19% 
Guyana 3,228,372,888 0% 
Paraguay 30,984,747,863 2% 
Peru 202,902,760,293 10% 
Suriname 5,298,787,879 0% 
Uruguay 57,471,277,325 3% 
Venezuela 509,964,084,931 25% 

 

Source: Morningstar. 

 
In addition, the following countries will not be allocated any percentage under any circumstances unless 
explicitly listed by the company: 1. North Korea 

 
Step 4: Summation 
After allocating the values of the standardized data points per segment, the system will have to sum up 
instances when a country is tagged to multiple segments for a given data point. 

 
In the following example, Germany will be allocated values for Total Revenue in two segments. The 
system will then sum up the value allocated to Germany in both segments to generate the Total Revenue 
for Germany. 

 

Exhibit 16 Allianz SA., Annual Report ended Dec. 31, 2015. Total Revenues. 
 

As Reported 
Segment Name 

Mapped M* 
Taxonomy 

 
12/31/2014 

 
Note 

 
Property-Casualty 
German-Speaking 
Countries 

 
<Germany> + 
<Switzerland> + 
<Austria> 

 
 

 
11,554 

Segment is broken out into three 
countries and value is allocated 
among the three countries according 
to GDP 

… 
 

 
Life/Health German- 
Speaking Countries 

 
<Germany> + 
<Switzerland> + 
<Austria> 

 
 

 
27,620 

Segment is broken out into three 
countries and value is allocated 
among the three countries according 
to GDP 

Source: Morningstar. 
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Special Situations 

 
 
 
 
 

Should the company not report all the components of its revenue in the segment disclosure and/or 
mention that it primarily operates in (some of) the disclosed segments, the total As Reported segmented 
revenue will not match the Revenue appearing on the Income Statement. In these cases, the analyst 
collects what is reported and the back-end calculation uses the reported proxies to allocate the 
remaining revenue in the Standardized layer. 

 
Example – Berkshire Hathaway Inc., Annual Report ended Dec. 31, 2014 
The company reported the geographic breakdown of insurance premiums written (instead of premiums 
earned); sales and services; and railroad, utilities, and energy business separately and in different 
formats (dollars and percentages). Morningstar exercises judgment and collects the As Reported data 
the best way possible. Then, the calculation system uses segmented totals to apportion the Total 
Revenues (which includes insurance premiums earned and finance income) from the Income Statement. 

 
Exhibit 17 Notes to Financial Statements—Segment Report 
 

 
 
Source: Morningstar. 
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Exhibit 18 Income Statement 
 
 

 
 

 
Source: Morningstar. 

See below table for an example on how Morningstar collects the data. 
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Exhibit 19 
 

 
 

 
Source: Morningstar. 

See table below on how Morningstar allocates the difference and Total Revenues across the reported 
segments (a step prior to the country-segment allocation). 
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Exhibit 20 Allocation & Standardization (Pre-Country Allocation) 
 

 
 

 
Source: Morningstar. 
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Final Product & Production Process 

 
 
 
 
 

This section outlines the expected final product – an As Reported view and a Standardized view – and 
how we will create the latter from the former. 

 
The As Reported view provides the segment names and values as reported by the company for all 
collected periods. Clients may also choose to see the countries in the Morningstar Country-Region 
taxonomy that the segment is tagged to if they wish to do so. The Standardized view provides the 
segment values for each country within the Morningstar Country-Region taxonomy. 

 
Using Apple as an example, below is the As Reported view (quarterly values used for illustration only) – 

 
Exhibit 21 Apple, As Reported View (Quarterly Values Used for Illustration Only) 
 

 
 

 
Source: Morningstar. 
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Exhibit 22 Apple, Standardized View for Total Revenue, Part 1 
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Exhibit 22 Apple, Standardized View for Total Revenue, Continued 
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Appendix A – Morningstar Global Index Countries (ex-US) 

 
 
 
 
 

Below is the list of countries covered by Morningstar Global ex-US Indexes. 
 
 

Country Classification Country Classification 
Australia Developed Brazil Emerging 
Austria Developed Chile Emerging 
Belgium Developed China Emerging 
Canada Developed Colombia Emerging 
Denmark Developed Czech Republic Emerging 
Finland Developed Egypt Emerging 
France Developed Hungary Emerging 
Germany Developed India Emerging 
Greece Developed Indonesia Emerging 
Hong Kong Developed Malaysia Emerging 
Ireland Developed Mexico Emerging 
Israel Developed Morocco Emerging 
Italy Developed Peru Emerging 
Japan Developed Philippines Emerging 
Netherlands Developed Poland Emerging 
New Zealand Developed Russia Emerging 
Norway Developed South Africa Emerging 
Portugal Developed South Korea Emerging 
Singapore Developed Taiwan Emerging 
Spain Developed Thailand Emerging 
Sweden Developed Turkey Emerging 
Switzerland Developed UAE Emerging 
United Kingdom Developed Qatar Emerging 
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Appendix B – Morningstar Country-Region Segment 
Taxonomy 

 
 
 
 
 

The proposed Morningstar Country-Region segment taxonomy can be provided separately. This includes 
geographic, economic, and political regions. 
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Appendix C – GDP 

 
 
 
 
 

This is the GDP and allocation percentage distributed by country and region. The source of this data is 
the World Bank (primary source) and IMF (secondary source). 
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About Morningstar Manager Research 
Morningstar Manager Research provides independent, fundamental analysis on managed investment 
strategies. Analyst views are expressed in the form of Morningstar Analyst Ratings, which are derived 
through research of five key pillars—Process, Performance, Parent, People, and Price. A global research 
team issues detailed Analyst Reports on strategies that span vehicle, asset class, and geography. 
Analyst Ratings are subjective in nature and should not be used as the sole basis for investment 
decisions. An Analyst Rating is an opinion, not a statement of fact, and is not intended to be nor is a 
guarantee of future performance. 

 
About Morningstar Manager Research Services 
Morningstar Manager Research Services combines the firm's fund research reports, ratings, software, 
tools, and proprietary data with access to Morningstar's manager research analysts. It complements 
internal due-diligence functions for institutions such as banks, wealth managers, insurers, sovereign 
wealth funds, pensions, endowments, and foundations. Morningstar’s manager research analysts are 
employed by various wholly owned subsidiaries of Morningstar, Inc. including but not limited to 
Morningstar Research Services LLC (USA), Morningstar UK Ltd, and Morningstar Australasia Pty Ltd. 

 
For More Information 
Mike Laske 
Product Manager, Manager Research 
+1 312 696-6394 
michael.laske@morningstar.com 

 
 
 
 
 
 

? 
22 West Washington Street 
Chicago, IL 60602 USA 

 

 
©2018 Morningstar. All Rights Reserved. Unless otherwise provided in a separate agreement, you may use this report only in the 
country in which its original distributor is based. The information, data, analyses, and opinions presented herein do not constitute 
investment advice; are provided solely for informational purposes and therefore are not an offer to buy or sell a security; and are 
not warranted to be correct, complete, or accurate. The opinions expressed are as of the date written and are subject to change 
without notice. Except as otherwise required by law, Morningstar shall not be responsible for any trading decisions, damages, or 
other losses resulting from, or related to, the information, data, analyses, or opinions or their use. The information contained herein 
is the proprietary property of Morningstar and may not be reproduced, in whole or in part, or used in any manner, without the prior 
written consent of Morningstar. To license the research, call +1 312 696-6869. 

mailto:michael.laske@morningstar.com

	Introduction
	Universe, Reports, and Data Points
	Coverage and History
	Financial Reports
	As Reported Data Points and Definitions
	Standardized Data Points and Definitions

	Process Overview
	Country-Region Segment Taxonomy
	Tagging to the Taxonomy
	Creating Expressions Using the Taxonomy
	Commonly Reported Items Within the Taxonomy

	Collecting As Reported Data
	Calculating Standardized Country-Level Data
	Big Idea: The “Down Then Up” Approach
	Step 1: Rationalization of Standardized Data Points
	Financial Statement Totals Do Not Match Segmented Totals
	Step 2: Region Taxonomy & Breakdown
	Step 3: GDP Allocation per Segment
	Step 4: Summation

	Special Situations
	Final Product & Production Process
	Appendix A – Morningstar Global Index Countries (ex-US)
	Appendix B – Morningstar Country-Region Segment Taxonomy
	Appendix C – GDP
	About Morningstar Manager Research
	About Morningstar Manager Research Services
	For More Information


